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TEN STEPS TO TAKE OFF

Take your entrepreneurial
idea to reality in ten steps!

YOUR IDEA

— What is the problem/opportunity

you've identified?

— What impact do you want to make?

— What is the solution/offering you are
bringing to the customer/client?

What to cook

for dinner?

Alleviate domestic
stress - make meal
times easy
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Business or ;zﬁzme :gﬂrces Test your product including: Services and
Social Enterprise 9 [service and get Branding Stakeholders
Plan using alean ?reatg c: | feedback Messaging Plan how you
Canvas Template Inancial pian Learn, Adapt, . - will nurture,
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Once you have launched your enterprise, you can ensure long-term sustainability and growth through
developing relationships, building reserves, and creating the ability to adapt and pivot to meet market
demands and changing economic, environmental and social circumstances eg: impact of COVID-19.
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